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Sponsorship Opportunities for Years 2008-2010

For questions regarding sponsorship opportunities, please call Fée Kiessling at 416-223-
7072 or e-mail to fkiessling@iecanada.com.

%}Zth A}innua]_tchonference %1 Trade Show [ Gold $15,000 = 500 participants
ree days with concurrent sessions ! ’ hi
October 57-29, 2008 [0 silver, $10,000 z gg trade is(how exhibitors
Toronto, Canada ] Bronze, $7.500 + speakers
P . = 20+ business sessions
Sponsor Logos in I.E.Canada Publications, L] Welcome Reception, $7,500  —  marketed to over 25,000 con-
Daily Emailand Website: [0 Networking Reception, tacts across North America
= I(.E.GlozbaldgemiaAn?ual Publication $7,500 = Promoted on various trade re-
over 2,500 readers OO0 Delegate Bags, $5,000 lated websites
= TradeWeek, Bi-Weekly Publication O Bad ge Lan agr (i s 5' 000 = Sponsor logos included in:
(over 3,000 readers) ge tanyarc, »>, = Profit Magazine (over
= I.E.Toda{, Daily Email (over 3,000 [J Breakfast, $3,500 300,000 readers)
readers 0 Break, $2,500 = Canadian %ailir;gs (over
20,000 readers
lé)c;]%ddlgorum [0 Gold, $3,500 = 150 participants
Februa¥y 18 & 19, 2009 O silver, $2,500 z g;pe?ke“ )
Toronto, Canada usiness sessions
g Eronz:: 51’220500 = Marketed tt% over 7,500 contacts
eception, $1, across North America
] Breakfast, $750 = Promoted on various trade re-
[ Break, $500 lated websites
'\I{\\/,\?ost'lea"; Canada Conference O Gold, $5,000 => 100+ participants
Februaty 23 & 24, 2009 O silver, $3,500 2 5o ;pe"f‘ke“ .
Calgary, Alberta usiness sessions
gary O Bronze., 32,500 = Marketed to over 10,000 con-
LI Reception, $2,000 tacts across Western Canada
O Breakfast, $1,500 g"d UTtgd States trad
[0 Break $1,000 = ! romoted on various trade re-
2 ated websites
%g:nhs'f\ ggr%%‘refm’cler ’T'igéi"s‘ﬁiw Cus- [0 Gold, $10,000 = 300 participants
Three days with concurrent sessions O silver, $7,500 = 10 trade show exhibitors
April 2009 [J Bronze, $5,000 = 50+speakers
Toronto, Canada O 1T = 20+ business sessions
Receptions, $5,000 each = Marketed to over 20,000 con-
[] Delegate Bags, $5,000 tacts across North America
[0 Badge Lanyard, $5,000 = Promoted on various trade re-
1 Breakfast, 2 50,0 , lated websites
[] Break, $1,500
Cross Canada Series—Autumn [0 Gold, $5,000 = 40to 120 participants
(2)?1%8 ;009 [ silver, $4,000 = Current Hot Topic
4—6 cities (e.g. Vancouver, Calgary, O] Bronze, $3,000 = Marketed todover 5,000 contacts
Winnipeg, Windsor, London, Kitchener- T across Canada
Waterloo, Guelph, Mississauga, Mark- L1 Breakfast, $1,500 = Promoted on various trade re-
ham, Ottawa, Montreal, Maritimes) 0 Break, $750 lated websites
gqoesa ganada Series—Spring 2009 (] Gold, $5,000 = 40 to 120 participants
4—6 cities (e.g. Vancouver, Calgary, L1 silver, $4,000 = Currfnt SOt Topic
Winnipeg, Windsor, London, Kitchener- ] Bronze, $3.000 = Marketed to over 5,000 contacts
Waterloo, Guelph, Mississauga, Mark- P in key cities across Canada
ham, Ottawa, Montreal, Maritimes) [0 Breakfast, $1,500 = Promoted on various trade re-
[0 Break, $750 lated websites
Quebec Chapter = 25 1t0 100 participants
Breakfasts, half-days or one-day events - G_O]d’ 33,500 (4 events) —  Current Hpt T P
12—14 events [0 silver, $2,500 (4 events) ¢ Mu ]f ; d? OP‘C; 500 contact
arketed to over 7, contacts
September to June LI Bronze, $1,500 (4 events) across Quebec and Eastern U.S.
[] Breakfast,$1,000 (4 events) — Promoted on various trade re-
O Break, $750 (4 events) lated websites




